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The Process

In order to increase lead form submissions,
we needed to better guide users to the form
through optimizing the content and formin
the hero section.

ices Service Areas FAQ About Us Blog Reviews Contact

Up to $350 Cash Back w/ Insurance Coverage

Request Your Free Quote Now!

We chose to test multiple variables in one
variant of the page: In low-traffic scenarios,
testing multiple variables simultaneously in
an A/B split test framework allows for
quicker, more efficient optimization than
testing each variable sequentially.

’ .1 H
& SINGLE GRAIN = Prolite




Hero Section
Improvements

Single Grain optimized the following content in
Up to $350 Cash Back w/ Insurance Coverage X
Request Your Free Quote Now! the hero section:

Reduced value propositions from 7 to 3,
keeping the strongest ones

Strengthened and expanded the headline

Added Google and Yelp review stats
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Im provemen ts

Up to $350 Cash Back w/ Insurance Coverage

Request Your Free Quote Now! Single Grain improved the form by:

Creating a stronger headline using a $350
rebate incentive

Reducing friction points in the form by removing
VIN# field for Year/Make/Model field

Optimizing for mobile so that the form was
visible on the first screen
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The Results

By optimizing the content that users first see and

providing a streamlined form, Single Grain was able to = ProLite
increase form submissions on the page, allowing for the
client's call center to close more deals. aValley's #1 Choice for

= — ProlLite ’:

The Valley’s #1 Choice for Quick and
Reliable Auto Windshield

95% increase in form submissions (5.91% t0 11.56%) ey

t-of-Pocket With Any Full Coverage Insurance
alley-Wide Mobile Service

69% increase on mobile (6.52% t0 11.04%) Camerp CalREon Avallab B
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204% increase on desktop (4.35% t013.24%)
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This approach, while not a multivariate test,
helps identify which combination of changes
yields the most significant improvementin
conversion rates despite the challenge of
achieving statistical significance due to
limited data. It's a practical strategy
designed to expedite the optimization
process, enabling faster decision-making
and implementation of changes that can
positively impact user behavior and
conversion rates in environments where
data collection is slow.
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Thank You

www.singlegrain.com

Driving Innovative Marketing
for Great Companies

If you want to achieve the same results feel free
to get in touch with SingleGrain.




